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GOVERNMENT INVESTS £40 MILLION IN SING UP: CAMPAIGN LAUNCHED TO GET 

EVERY CHILD IN EVERY ENGLISH PRIMARY SCHOOL SINGING EVERY DAY 

 

The Sing Up campaign has been launched with £40 million funding over four 

years.  Its aim is to put singing at the heart of every primary school in England 

by 2011. 

 

The £40 million government investment in singing aims to ensure that every 

primary school-aged child has the opportunity to experience high quality singing as 

part of their everyday lives in the school, the home and the wider community.  

 

Sing Up will encourage teachers – as well as parents and kids – to get singing back 

into classrooms by giving them online resources (www.singup.org, which launches 

today) and training, as well as funding singing programmes across the country.  

The campaign will promote singing as both a stand-alone activity, as well as 

ensuring that singing is integrated into other subjects and facilitated in class.  

 

According to the Music Manifesto Report ‘Making Every Child’s Music Matter’, 

singing provides a universal route into participative music making for every child 

and builds community involvement at all ages.* 

 

The investment in singing is part of a wider government commitment to provide 

£316m to support music making in schools over the next three years.  Supporters of 

the scheme say that this four-year commitment to increased levels of funding will 

dramatically improve the quality and quantity of music making provision for 



children and young people.  The Government has decided to back music for 

children having been convinced by compelling accounts of engagement in active 

music-making.  Singing has been shown to have a central role in improving the 

development of skills in other key areas such as language and maths as well as 

improving children’s confidence, behaviour, health and even attendance at school. 

 

The Sing Up programme will incorporate: 

 

• www.singup.org, which will become a national singing resource – a web-based 

songbook of new and traditional songs and all the resources that teachers need 

to integrate singing in their classroom activities.  The website will be supported 

by a magazine and CD materials which is available free of charge to all primary 

schools.  Combined, they will give teachers guidance on how to incorporate 

singing into the school day no matter what their own singing ability is.  In 

addition to lesson plans, teachers will be able to download song sheets and 

backing tracks for use in the classroom. 

 

• a workforce development programme to build the confidence and expertise of 

teachers and other singing leaders.  24 Area Leaders will coordinate singing 

programmes across England, providing direct support for schools and organising 

tailored training programmes. 

 

• funding for national and regional singing groups .  This includes, for example, 

Ex Cathedra’s “Singing Playgrounds” initiative, which is already benefiting from 

Sing Up funding.  Sing Up will fund organisations with a strong track record in 

singing project delivery  helping them to extend and broaden their work. 

 

• The online resource (www.singup.org) will offer parents and children resources 

to carry on singing in their homes – with downloadable songs and lyrics – and for 

those never ending car journeys. 

 



Through Sing Up, every child will get the chance to find their voice. More 

information can be found at www.singup.org where parents and teachers alike can 

find resources to support this. 

 

Howard Goodall, National Singing Ambassador, said: “Research has shown that 

young people who are lucky enough to learn music and sing from an early age 

develop better social skills, memory, ability to listen and have more confidence.  It 

can be used to improve motor-skills and language development, as well as 

cognitive abilities in maths.  The skills needed for singing, including coordination 

and listening also help develop the brain. 

 

“Singing also builds a child’s self-esteem, promotes team-work irrespective of age, 

gender, and background, celebrates diversity, facilitates self-expression – and is 

just plain fun. 

 

“Sing Up will help teachers, parents and children have fun and learn together; 

using a trusted and easy-to-use online resource that delivers positive 

developmental benefits and helps kids sing well.” 

 

Leading the support for the initiative, urban artist and Sing Up spokesperson 

Jamelia says: “I'm so excited to be involved with the Sing Up campaign and can’t 

wait to get kids singing again.  Singing in a class is something I got a great deal 

from as a child – it really helped to build up my confidence and taught me how to 

express myself better.  

 

“I want all children to have the same opportunities to sing in school.  It’s crucial 

that kids today learn how to find their voice and realise how much fun they can 

have through singing.” 

  

Sing Up is the campaign name for the Music Manifesto National Singing Programme, 

produced by Youth Music with AMV-BBDO, Faber Music and The Sage Gateshead, 

supported by Government. 

 



Howard Goodall, concluded: “Music has in the past been seen all too often as an 

optional extra, a non-essential part of a child’s education.  The Government 

getting behind music in this way makes real the prospect of vibrant music-making 

across the nation – both inside and outside our schools.” 

 

                                                                 -Ends- 

 
Contact 
Caroline Eardley, Jess Cross or the Sing Up team at Seventy Seven PR 
020 7492 0977 or 07940 570 288 
singup@77pr.co.uk 
 
Notes to Editors 
 
* Research into the benefits of music making for children and young people: Much research 
exists documenting the benefits of music on the development of children, particularly young 
children, notably Trehub, Schellenberg & Hill 1997 and Tevarthen 2002.  
 
Also the effect of music on cognitive abilities – Leng, Shaw & wright 1990 and Rauscher, Shaw, 
Levine, Wright, Dennis & Newcome 1997. The effect on numeracy skills was examined by Glover 
and Ward 1993 as well as Shilling 2002 and Edelson and Johnson 2003.  
 
The effect on communication skills, language and literacy is documented by Pugh and Pugh 1998 
and in Youth Music’s own research (Turning Their Ears On, 2006). 
 
About Sing Up 
 
Sing Up is being managed by a consortium led by national charity Youth Music, in partnership with 
publisher Faber Music, The Sage Gateshead and advertising agency Abbott Mead Vickers. The 
national songbook can be accessed at www.singup.org. 
 
About the Music Manifesto 
 
The Music Manifesto is a national campaign to extend and improve opportunities for young people 
to make music and develop the skills to do so.  
 
It is about creating more music-making opportunities for more young people and is the result of a 
unique collaboration between the DCSF, formerly DfES, and DCMS with music organisations, 
musicians, teachers and composers, the music industry, broadcasting, teacher and musicians' 
unions, arts and education charities and Trusts.  To date the coalition number 1680 signatories. 
 
The Music Manifesto was developed as a result of three seminars led by the then School Standards 
Minister, David Miliband MP.  The campaign is run by the Music Manifesto’s Partnership and 
Advocacy Group –13 independent champions drawn from its supporters. It is chaired by Darren 
Henley, the Managing Director of ClassicFM and TheJazz and led by Marc Jaffrey, Music Manifesto 
Development Director (formally Champion). 
 
The Manifesto offers a vision and set of priorities for the next five years, focusing on how to ensure 
the participation of the majority of children and young people in music making, instrumental 
learning and singing – calling for high quality curriculum and instrumental tuition to out-of-school 
involvement in youth, garage and classical bands to composing and opportunities for live 
performance and listening. It calls for a ‘music for all’ agenda and for the transformational benefits 
of music to be better available to our most at-risk and vulnerable children. 
 
 



About Youth Music 
 
Youth Music is one of the National Lottery’s great success stories. Set up in 1999, with a remit to 
support music-making activities for some of the UK’s most disadvantaged young people, Youth 
Music has gone on to reach over 1.75 million children and young people, encouraging their talents, 
building their confidence and transforming the landscape of musical opportunity throughout the UK. 
The music-making supported is of the widest variety, from hip-hop and dj-ing to classical and jazz.  
 
Youth Music occupies a unique position – distributing £10m per year of Lottery funding on behalf of 
Arts Council England.  Despite its success, Youth Music aspires to reach out to ever increasing 
numbers of young people across the country. The vision is to create a sustainable environment to 
channel young peoples’ creativity, enabling them to express themselves and develop their skills 
through music. The aim is to reach 3 million young people by 2010. 
 
About Abbott Mead Vickers 
 
Abbott Mead Vickers BBDO is the UK’s No.1 advertising agency, with more than thirty years’ 
experience providing break-through communications solutions for our clients’ brands.  We have 
experience of working on Government & COI business, producing campaigns for DEFRA (Carbon 
Emissions), DfT (Road Safety) and DoH (Anti-smoking). Other clients include BT, BBC, Guinness, 
Sainsbury’s, Mars and the RSPCA, as well as a number of small charities.  Although primarily an 
advertising agency, we are in the business of ideas which stretch beyond the traditional media, 
with in-house digital capabilities and group companies who can provide PR, publishing, media 
strategy & planning, and media buying services.   
 
About Faber Music 
 
Faber Music was established in 1965, at Benjamin's Britten suggestion, to publish the music of 
Britten and other leading composers. Just over forty years on, its catalogue encompasses the 
highest quality performance, TV and film music and an extensive range of printed educational and 
pop publications. The Company is now indisputably one of the UK's leading independent music 
publishers. Faber Music has received more awards in recent years for its sheet music publishing 
than any other UK publisher, winning the Music Industry Association's 'Printed Music Publisher of the 
Year' award for the last four years running. It has a long-standing reputation for the excellence of 
its educational publications and has built up an outstanding list featuring some of the most 
respected composers and educationalists in their fields including Lin Marsh, Mike Brewer, Alexander 
L'Estrange, Ben Parry, Paul Harris, Ann Bryant, Pam Wedgwood and Dame Fanny Waterman. 
 
Faber Music has an established track record of working in partnership with other organisations and 
businesses: in recent times it has worked on a joint venture basis with Trinity/Guildhall, Alfred 
Publishing, the Naxos record label and MPL (Paul McCartney). It is also the exclusive print publisher 
for the EMI and Warner Chappell pop catalogues, producing a vast wealth of new publications 
including matching books for new CD releases, personality songbooks and imaginative compilation 
albums for piano, guitar and books with playalong CDs. Faber Music was appointed as the publishing 
partner for Youth Music's Singbook, published in 2005, managing all aspects of the publishing 
process from the early stages of consultation and commissioning to printing, distributing and selling 
the publication throughout the world. It continues to provide editorial and marketing consultation 
on behalf of Youth Music.  
 
About The Sage Gateshead 
  
The Sage Gateshead is an international home for music and musical discovery, bringing about a 
widespread and long-term enrichment of the musical life of the North of England. Our inclusive 
approach enables all our performance, learning and participation programmes to be constantly 
inspired and supported by each other.  
  
Performance 
The local, national and international concert programme runs all year round. It incorporates all 
kinds of music including acoustic, indie, country, world, folk, jazz, electronic, dance and classical 
music. The Sage Gateshead is primarily a live music venue. 



 
We bring national and international performers to the region who have not previously appeared in 
the North East and offer a new and outstandingly equipped additional venue to performers already 
established in the region. 
                           
Learning and Participation 
The Sage Gateshead is pioneering a fresh approach to musical discovery that enables everyone to 
become involved in, stimulated and excited by music - no matter what their age or ability. Our 
eight strategic programmes are: Early Years, Work with Schools, Vocal and Instrumental Learning, 
Practitioner Development, Community Music, Further and Higher Education, Resources, and Music 
in the Workplace. 
  
 
 


